ustainable

* AHMED HERSI
(4™ DECEMBER, 2023

/ﬁE OF IGAD’S REGION’S BLUE ECONOMY



s anx»«og,,(o
\ v,
& 0,

& %
7" IGAD %
$ %
g/ \,\%

_EMENTATION

FOR REVIEW”




\ AUTHOR
S Trop
S %,
& %

57 1GAD %

$ %
&
=z

%

v N
*\\I‘ \\/l*
WY 1V
S 7 )




ion by using the

BE as a catalyst wverging dynamic of interests

and efforts.

STATE OF IGAD’S REGION'’S BLUE ECONOMY

%



yroved

aquatic
“countries.

e RESULT AREA | capacity, technologies and
K)mnovq’rions documented /disseminated and the project impact

evaluated

%






nem have

t process of the

B R inks between be and

SDG’s see / | Policy Handbook;
UNECA(2016).

%




! D
~And
ategy,

Pollution,

°* IGAD npleted In 2016.

e: Https:/ /lgad.Int /Attachments O igad enr strategy.Pdf

ﬁ Regional Strategy Completed In 2016.


https://igad.int/attachments/159_IGAD_ENR_Strategy.pdf

=

1S

iatives

development in

=i

1e ¢ NS as well as in the

implementation

%



o)
/OR
oroadly

ad out in A

o _
®* Only Kenya nc oecifically dedicated to
but though still defp on the the Ministry of Fishery

ttps:/ /mibema.go.ke /)

%



https://mibema.go.ke/

ariti ) and the Revised
African Mc

%



* CAUSION I BE is, therefore, not

aken into account.

%



(O

y ’r'he

to the

d on unifying

~ initiative ing and the

nservations ¢ tic ecosystems.

%



| |\ € y

o | -
@ = 7
O ,

Juba

o Y,
|“mﬁ. 23 to 25% May 2023 Arta/ Djibouti City
l @ &



Nl RUTHORIT)
A3

%




	Slide 2
	Slide 3: CONTEXT 
	Slide 4:  WHAT IS THE IGAD’S BLUE ECONOMY ABOUT 
	Slide 5: WHAT OBJECTIVES THE IGAD’S BLUE ECONOMY PROGRAMME ……
	Slide 6: WHAT IS THE IGAD’S BLUE ECONOMY……
	Slide 7: WHAT IS THE IGAD’S BLUE ECONOMY…..
	Slide 8: CURRENT STATE OF PLAY  
	Slide 9: CURRENT STATE OF PLAY  
	Slide 10: NATIONAL GOVERNMENTS : ANALYSIS of the BE’s STRATEGIES & POLICies  
	Slide 11: NATIONAL GOVERNMENTS : ANALYSIS of the BE’s STRATEGIES & POLICies in place 
	Slide 12: GUIDING PRINCIPLES  
	Slide 13: NATIONAL GOVERNMENTS : ANALYSIS of the BE’s STRATEGIES & POLICies  
	Slide 14: NATIONAL GOVERNMENTS : ANALYSIS of the BE’s STRATEGIES & POLICies  
	Slide 15: Finally … 
	Slide 16

